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OBJECTIVES

This is the fifth time the BC Northern Real Estate Board has
undertaken a project to determine:

1. where purchasers of residential real estate in this area are
coming from;

2. how they found the Realtor they dealt with; and,
3. how they found the house they eventually purchased.

We also wanted to determine if the Internet has had an effect on
buyers, and to measure the quality of service the Realtors® provide
to purchasers.

METHODOLOGY

The surveys in 1992, 1994 and 1995 were conducted by asking the
Realtors® who sold the property to complete surveys.  In 1997 we
tried to conduct the survey by asking our members to deliver the
surveys to their buyers with a self-addressed stamped envelope for
convenience.  We did not receive enough responses to compile
meaningful results and did not publish that year.

This year we contracted Catherine Offet of Prince George to conduct
the survey by telephone.  She was successful in completing 669
interviews with buyers who had bought between January and
December 2002.

We used SuperPages™ to find the phone numbers, and matched
them with the addresses of the properties that had sold through the
Multiple Listing Service® (MLS®).

As we had no way of contacting buyers who had bought for
investment or recreational use, all survey results are from buyers
who live in the homes they purchased.
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We feel confident the data obtained directly from Buyers is more
objective than our previous method of getting the information from
Realtors.

Residential sales include single-family dwellings, mobile homes
(either in a park or on land), duplexes, condominium/strata units and
recreational dwellings.

ACKNOWLEDGEMENTS

The Real Estate Foundation of BC provided approximately half the
funding for this project and for that we express our appreciation.

We are also grateful to the 669 buyers who willingly responded to
the survey.  We know how intrusive telephone surveys can be.

And to the 315 Realtors® who worked with these buyers and
subsequently asked them to cooperate with us, we hope that you will
be able to use the data we have collected.  Thank you.

MARKET AREAS

The BC Northern Real Estate Board boundaries stretch from the
Queen Charlottes in the west to the Alberta border on the east, and
from Fort Nelson in the north to 70 Mile House in the south.  By road,
the distances are approximately 1000 kilometers east/west, and 1150
kilometers north/south.  The land area covers approximately 2/3 of
the province of British Columbia.
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For convenience, the area is divided into market areas as follows:

ZONE 10 – 100 MILE HOUSE Includes 70 Mile House, 108 Mile House, Lac La
Hache, Sheridan, Horse, Canim Lakes and
others in the surrounding area

ZONE 27 – WILLIAMS LAKE Includes Bella Coola and Horsefly
ZONE 28 – QUESNEL Includes Wells
ZONE 52 – PRINCE RUPERT Includes Queen Charlotte Islands
ZONE 53 – HOUSTON
ZONE 54 – SMITHERS Includes Hazelton and Telkwa
ZONE 55 – BURNS LAKE
ZONE 56 – VANDERHOOF Includes Fraser Lake, Fort Fraser, Fort St.

James
ZONE 60 – FORT ST. JOHN Includes Taylor and Hudson's Hope
ZONE 69 – MACKENZIE
ZONE 79 – PRINCE GEORGE CITY
ZONE 88 – TERRACE
ZONE 89 - KITIMAT
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SAMPLE SIZE/TOTAL RESIDENTIAL SALES
January 1st, 2002 to December 31st, 2002

ZONE # OF
SALES

#
SURVEYED

%

10 – 100 Mile House 265 50 18.9
27 – Williams Lake 212 50 23.6
28 – Quesnel 235 50 21.3
52 – Prince Rupert 111 50 45.5
53 – Houston 34 15 44.1
54 – Smithers 183 50 27.3
55 – Burns Lake 61 13 21.3
56 – Vanderhoof 96 22 22.9
60- Fort St. John 462 100 21.7
69 – Mackenzie 51 19 37.3
79 – Prince George 993 200 20.1
88 – Terrace 149 50 33.6
89 – Kitimat * 29 0 N/A
TOTAL 2881 669 23.3

* NOTE:  The surveyor was unable to make contact with enough buyers in Kitimat – Zone 89 to
complete the survey.
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HIGHLIGHTS – ALL AREAS

1. How did you find out about the property?  Real estate agent was the number
one choice at 40.3%, down from 66% in 1995, and 72% in 1993.

2. 45.6% said they used the Internet to search for property? Of these, 65.3% said
they used www.mls.ca.

3. Personal referral was the number one method of selecting a Realtor® for 53.9%
of respondents.

4. 98.6% said that sales performance awards had no effect on their choice of
Realtor®.

5. 44.3% said the quality of service provided by their Realtor® was Excellent,
36.4% said Good.   Interestingly, the national branding survey done by the
Canadian Real Estate Association showed 35% of BC respondents said they
were "very satisfied" with the service provided, and 45% said they were
"somewhat satisfied".

6. 62.7% recalled the brochure "Working with a Real Estate Agent"?

7. 59% of respondents said they received/signed the brochure at initial contact.
7.3% said they received/signed it at the closing of the sale.

8. 59.5% said they looked at 6 or more properties before purchasing, 9.9% only
one. In 1995 we had 23% who looked at only one property.

9. 72.9% would use a Realtor® the next time they buy or sell.

10. 39.4% of respondents had been renters before they bought.

11. 35.9% had come from another community, 26.1% bought because of low
market prices

12. For those that responded "from another community" to the last question,
New Job or Transfer were the reasons given by 60.3% for moving.

13. Of those from another community, 36.8% had moved from another northern BC
spot, and 42.9% were from elsewhere in BC.

14. 78.9% were married or living with partner; 32.5% were in a 2-person
household; 38.2% were in the 25-34 age group; 24.3% were 35-44 years old;
and Forestry was the occupation for 23.7% of the primary wage earners,
compared to 27% who were in Forestry in 1995, and 23% in 1993.  12% of
respondents were retired.

http://www.mls.ca/


INDEX

Objectives & Methodology (i)

Acknowledgements & Market Areas (ii - iii)

Sample size & summary (iv)

Highlights of All Areas Pages 1 - 6

100 Mile House Pages 7-12

Williams Lake Pages 13-18

Quesnel Pages 19-24

Prince Rupert Pages 25-30

Houston Pages 31-36

Smithers Pages 37-42

Burns Lake Pages 43-48

Vanderhoof Pages 47-54

Fort St. John Pages 55-60

Mackenzie Pages 61-66

Prince George Pages 67-72

Terrace Pages 73-78



OVERALL RESULTS



100 Mile House



Williams Lake



Quesnel



Prince Rupert



Houston



Smithers



Burns Lake



Vanderhoof



Fort St. John



Mackenzie



Prince George



Terrace


	2002 BUYER PROFILE
	Funding for this project provided by the Real Estate Foundation of BC
	
	
	DIRECTORS  2003-2004

	Ron Lapadat
	ACKNOWLEDGEMENTS



	MARKET AREAS

